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Designed for those who wish to develop their strategic 
knowledge of digital techniques and their application to a 
number of marketing related projects within an organisation.

QUALIFICATION OVERVIEW
The aim of the Level 6 Digital Diploma in Professional 
Marketing is to provide the practicing marketer with 
relevant, contemporary marketing content to equip them 
for the current global landscape. Learning is brought to 
life through meaningful and active assessment methods 
which embrace the modern marketing industry. 

Successful completion of the CIM Level 6 Digital Diploma 
in Professional Marketing will equip the student with the 
knowledge, skills and understanding to support decision 
making within a digital context at the operational level 
and carry out an essential and successful professional 
marketing role within the workplace.

For more information about workshop dates please 
visit www.theconsultants.ro

 
 
 

ENTRY REQUIREMENTS
One or more of the following is required to gain entry onto 

this qualification:

• CIM Level 4 Professional Certificate in Marketing or CIM 
Level 4 Certificate in Professional Marketing

• any relevant Level 4 qualification

• Foundation Degree in Business with Marketing

• Bachelor’s or Master’s degree from a recognised 
university, with at least one third of credits coming from 
marketing content (i.e. 120 credits in Bachelor’s degrees 
or 60 credits with Master’s degrees)

• professional practice (suggested two years marketing in 
an operational role) and diagnostic assessment onto 
Level 6

However, evidence of achieving one of the following 
English Language qualifications within the last two 
years is also required if English is not the student’s first 
language: IELTS Academic Module with an overall score 
of 6.5 (each component pass mark must be 6.0 or above) 
or Cambridge Certificate of Advanced English grade B 
or above is required. CIM will consider other equivalent 
alternatives.
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The certificate qualification consists of three modules, two mandatory and one elective. Complete two 
mandatory modules and one elective module to achieve the full qualification.
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MODULE OVERVIEW 

Module title Description Assessment

Digital Strategy - Mandatory This module outlines how an understanding and 
analysis of the macro- and micro-environments 
can enable organisations to assess the impact 
of the disruptive digital landscape in delivering 
objectives, in order to develop strategic 
recommendations. It provides recognition of 
how creating digital marketing mixes can enable 
organisations to respond with agility to market 
needs. It examines how the management of 
digital channels and the application of key digital 
measures help to achieve business objectives.

Portfolio

Driving Digital Experience - 
Mandatory

This module examines how customer behaviour 
has dramatically changed with the digital 
revolution. It provides insights into assessing the 
digital customer experience, and will ultimatly 
provide the tools to improver user experience 
acroos the digital customer experience. 
Organisations need to adapt to this changing 
market and take action to fulfil their strategic 
needs.

Work-based assignment

Mastering Digital Channels - 
Mandatory

This module examines how digital channels 
present opportunities and challenges for 
organisations to effectively compete and engage 
with their customers. This unit drives strategic 
comprehension for management and growth 
of digital channels, as well as critical factors 
concerning compliance. By mastering digital 
channels organisations will be able to improve 
conversion rates from digital channels as well 
as developing the skills needed to appraise 
current channels and identify future channel 
developments.

Work-based assignment


